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MISSION STATEMENT:
The mission of Los Padres Council, Boy Scouts of America, is to prepare young people to make  

ethical and moral choices over their lifetimes by instilling in them the values of the Scout Oath and Law.

SCOUTING PROGRAMS

84% of parents feel Scouting 
strengthens their family relationship.*

94% of Boy Scouts believe Scouting  
prepared them to be better leaders.*

97% of Explorers have taken the opportunity to give back 
to their community.*

*Information gathered from a survey done by Louis Harris and Associate.

BOY SCOUTS OF AMERICA 
LOS PADRES COUNCIL

 
2016 FRIENDS OF SCOUTING™

74% of Venturers say Scouting helps them tell the  
difference between right and wrong.*

A family and neighborhood centered program for boys 
from first to fifth grade.

Serves boys 11-18 with high adventure, hiking, 
camping, canoeing, merit badge advancement and 
leadership opportunities.

Targeted to boys and girls 14-20 offering leadership and 
high adventure opportunities to senior youth groups.

Vocational program that gives teenage boys and girls 
access to hands-on experience and activities.
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RESULTS THAT COUNT
Research conducted by Harris Interactive shows:

TRUSTWORTHY: 75% of Scouts agree that Scouting 
has taught them to always be honest and to be a leader.

LOYAL: 88% of Scouts are proud to live in the USA and  
83% say spending time with family is important to 
them.

HELPFUL: 8 out of 10 Scouts surveyed believe that 
helping others should come before their own self-in-
terest.

FRIENDLY: 80% of Scouts say that Scouting has 
taught them to treat others with respect and 78% to get 
along with others.

COURTEOUS: Almost 9 of 10 Scouts (87%) believe 
adults should be treated with respect.

KIND: 78% of Scouts say that Scouting has taught them  
to care for other people.

OBEDIENT: Boys in Scouting five years or more are  
more likely to reject peer pressure to hang out with 
young delinquents.

CHEERFUL: 78% of Scouts are happy with their schools  
and their neighborhoods.

THRIFTY: 82% of Scouts say that saving money for the  
future is a priority.

BRAVE: 80% of Scouts say that Scouting has increased 
their confidence and 51% rate their self-confidence  
as excellent.

CLEAN: 79% of Scouts say that Scouting has taught  
them to have more respect for the environment and  
their physical fitness.

REVERENT: 83% of men who were Scouts for five or 
more years say attending religious services as a family is  
very important.

FRIENDS OF 
SCOUTING

13%

PRODUCT SALES 
4%

OTHER 
2%

FOUNDATIONS 
& TRUST 5%

SPECIAL 
EVENTS  

3%

CAMPING/ 
ACTIVITY FEES

62%

 ADMINISTRATION

7%
FUNDRAISING 

5%

PROGRAM 
88%

WHAT SHOULD I GIVE?

HOW WE ARE FUNDED

HOW WE INVEST IN YOUNG PEOPLE!

Here’s what it costs to make Scouting happen in our council.
That’s why we need the generous and loyal 

support of our Friends of Scouting

Visit www.lpcbsa.org for more information.

WE NEED YOUR SUPPORT!

3,660
MEMBERS

were served by our  
council last year.
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ADULT LEADERS 
serve in our council.

22,500
HOURS
of community  
service were  
provided by our 
Scouts.
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5 DISTRICTS 
IN OUR COUNCIL
•	 Cachuma
•	 Camino Real
•	 Del Norte
•	 Live Oak
•	 South Coast

POUNDS of food 
were collected by our 
council as part of 
Scouting for Food.

101
Scouts in  
our council earned 
the EAGLE SCOUT 
award in 2015.

21,000O
ve

r

MERIT BADGES  
earned by Scouts3,000O

ve
r

498 BOY SCOUT  
and  721 CUB SCOUT  
rank advancement earned
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  14,152
YOUTH & ADULTS

used the Council’s 
properties in 2015

SCOUT SHOP  
3%

INVESTMENT 
INCOME

8%

BOY SCOUTS OF AMERICA 
LOS PADRES COUNCIL 

F R I E N D S  O F  S C O U T I N G ™


